BUILDING

CUSHMAN DESIGN GROUP

ENVIRONMENTAL
CONSCIOUSNESS

The Cushman Design Group has

been serving clients since 1981.

“Our clients are excited about how
design can make their lives better,
more carefree, safer, and healthier,”
says Milford Cushman. “Clients

seek us not only for our quality

of workmanship but also for our
environmental consciousness, which
includes knowing the chain of custody
of the materials we use. We often use
1ocaHy sourced materials, but there are
marvelous renewable resources from
other parts of the world,” Milford
explains. “We look at the impact of
harvesting these materials and make
sure that the local, in&igenous people
are being paid for their labor.”
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According to Milford, environmental awareness and consciousness are p]aying a part in the decisions both
homeowners and design professionals are making. “They want to know where materials come from and what
impact t}]ey have on the environment, such as how do tl'ley affect indoor air quali’cy, will toxins leach into the
ground or into my garden or where my children play, and so forth,” Milford says.

“One client wanted to use natural stone, but it's nonrenewable. When she saw the many choices of man-
made quartz, which is made by bonding stone remnants, she chose that option over mining a slab from the
earth.” When you decide to hit the refresh button to make your living space cleaner, more modern, and more
functional, 12eep these points in mind as you're choosing materials.
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BUILDING

Homes today are being built to make
more energy than tlley use. These net-
zero homes are incroclil)ly green, and
the use of local materials results in
saving even more energy.

“It is our core belief that
extraordinary energy clqliciency,
craﬂsmanship, an(l 1)eau’cy are not
separate concepts,” remarks Keney

. wrp
Osgood, project manager. 1 lwy are
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instead complcmcntary parts to a singlc
whole, and having one without the others is
an incomp]ete gesture.

“One major component of designing for
extraordinary energy elclciciency is l)ui](ling
smaller homes with less volume to heat and
cool, which in turn results in lower loads for
alternative energy sources, Ke”ey exp]ains.
“We enjoy provicling increcli]:)ly space—ef{'icient
clesigns for our clients who believe, as we
do, that less is more. Although our just big
enoug}f homes have smaller {ootprints, tlley
live ‘l)ig’ and provide all of the comforts of

homes that are much Iargcr."
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BUILDING CUSHMAN DESIGN GROUP

TREND 3&:
FREESTANDING
BATHTUBS

Bathrooms are also being refreshed with
sleck, modern fixtures and finishes. The

goal is clean design with the ultimate in

personal comfort.
“The move is away from bathtubs
set into a big deck,” Milford says. “The

new freestanding tubs are like vessels
and have their own heauty and sllape,

and there are many sllapes and sizes to

choose from.” Clients opting for these

l)eautiful, sculptural tubs usuaﬂy also

want a separate shower enclosure.
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As lzifls, all of us loved bunk laeds, and we

usua”y 1(0ug]1t over who got the top bunk.
The good news is that now, as adu]ts, we
can love bunk beds again. “We've seen the
resurgence of built-in bunks, which clients
sometimes request because of intergen-
erational visits by their families,” says
Milford. “Lots of fun goes into tliin]eing
about a bun]zroom, which can be rustic
and reminiscent of cowboy bunkrooms or
more contemporary, such as our modern
white bunks shown here. Toclay’s bunk
beds are not sty]e specif'ic, and ’t]wy’re for

adults as much as ]zicls," Milford states.
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BUILDING

“Our personal experience of the
architecture of a home of course
extends 17ey0n(] the insulated
1)ui1f1ing enclosure,” says Chad
Forcier, project manager. “It often
includes screened-in porches, open
porches, decks, and patios. We
often c]esign these spaces to provi(le
com[ortalale, beautiful areas to
enjoy a more direct experience of
the outdoors within the comfort
and enclosure of the designed
environment.”

Chad continues, “These types of
spaces are wonderful areas in which
to connect with friends and family,
enjoy a meal or a fire, or to simply
soak up the precious and sometimes
reclusive rays of the Vermont
sunshine. By thought{tu c].csiguing
these spaces, we enhance the home
and the experience of hving or

C »
visiting there.

CUSHMAN
DESIGN GROUP

100 Mountain Road
Stowe, VT

(802) 253-2169
www.cushmandesign.com
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